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SOCCEREX BACKGROUND 

•  The hosting of the 2010 FIFA World Cup in South Africa opened many doors for 
the country, one of them being Soccerex – the biggest global football focused 
exhibition in the world.  

•  Following a successful bid by South Africa, the event was moved in 2007 to 
Gauteng, for 3 consecutive years (2007 -2009).     

•  Independent studies have revealed that the 2007-2009 Soccerex, in addition to 
injecting millions of Rands into Gauteng’s economy, equally afforded the province 
substantial local & international media coverage. [BMI Sport Info, 2009]. 

•  The event returned to South Africa in 2012, when Durban won the Bid to Host 
2012-2014 Soccerex African Forum. 

•  Held in partnership with the KwaZulu-Natal Provincial Government and 
eThekwini Municipality, at the magnificent Moses Mabhida Stadium, the event is 
attended by the game’s leading administrators, national sports ministers, key 
business figures and football legends, all with the same objective of growing the 
business side of football on the continent. 
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SOCCEREX AFRICAN FORUM – DURBAN 2012-2014 

https://www.youtube.com/watch?v=-qp0-1aftR4 
 
 



PROVINCIAL ECONOMIC BOOST 

•  Sport is recognised as an important sector worldwide. A recent UKTI report 
predicts the global sports market is expected to generate $1.5 trillion over the 
coming decade. 

•  Football is a multibillion Rand industry.  Research supports that of all the sports 
products in the world purchased, football far exceeds any other sports category. 

•  The investment in bringing major conferences and events attracts hundreds of 
delegates, spectators and exhibitors to the region.  

•  The combined expenditures of these visitors, along with those of the event 
organizers are expected to generate significant economic benefits to the Host 
City, the immediate area of the conference, and the Province as a whole. 

•  The attraction of the Soccerex African Forum further enables the region to use this 
platform for new or existing social and community projects, which in turn will have 
a direct impact on key community project objectives.   



KEY OBJECTIVES SOCCEREX 2014 

The key objectives for bidding to host the 2012-2014 Soccerex African Forum 
included;  

•  Maximising the economic impact of the event;  

•  Maximising the national and international profile of Durban and the region and 
strengthen its position as a global sports city;  

•  Promoting and developing the strength of the sports sector in Durban and the 
region to maximise growth in the sector;  

•  Promoting Durban and the region as a great place to invest and do business; and  

•  Promoting Durban and the region as the ideal place to host major events and 
conferences.  



BACKGROUND TO  
SOCIO-ECONOMIC  IMPACT 

SURVEY 
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“The	  benefits	  sport	  brings	  to	  individuals	  and	  communi6es	  may	  be	  
obvious	  to	  many.	  In	  the	  compe66on	  for	  scarce	  resources,	  however,	  
sport	  must	  face	  up	  to	  the	  challenge	  of	  jus6fying,	  in	  more	  tangible	  

ways,	  why	  public	  money	  should	  be	  invested	  in	  it”.	  
[Source:	  The	  Value	  of	  Sport	  -‐	  Sport	  England,	  1999].	  

	  

• Despite	  the	  wealth	  of	  available	  internaDonal	  research	  on	  the	  benefits	  
derived	  from	  Sport	  and	  RecreaDon,	  sport	  will	  conDnue	  to	  be	  called	  
upon	  to	  demonstrate	  tangible	  benefits	  to	  individuals,	  communiDes	  
and	  the	  naDon	  as	  a	  whole,	  if	  it	  is	  to	  compete	  with	  many	  other	  worthy	  
causes	  for	  a	  share	  of	  limited	  public	  resources.	  	  

THE	  ECONOMIC	  &	  SOCIAL	  IMPACT	  OF	  SPORT	  
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STRATEGIC	  RATIONALE	  	  

•  There	  is	  ample	  evidence	  to	  demonstrate	  that	  sport	  does	  make	  a	  difference	  to	  
people’s	  lives	  as	  well	  as	  the	  larger	  communiDes	  in	  which	  they	  live.	  	  	  	  	  	  

•  It	  has	  been	  shown	  that	  for	  every	  unit	  of	  monetary	  investment	  there	  are	  
mulDple	  returns	  in	  terms	  of:	  
ü Macro	  economic	  benefits;	  
ü  Employment	  opportuniDes;	  	  
ü  Community	  regeneraDon,	  infrastructure;	  
ü Health,	  disease	  prevenDon;	  	  
ü  Tourism;	  
ü Global	  branding/reposiDoning	  /	  status	  as	  a	  world	  city;	  
ü  Social	  Cohesion	  /	  Diversity	  /“feel	  good”;	  
ü  Social	  policy	  areas	  [women,	  marginalized	  youth	  and	  the	  aged];	  
ü  Increased	  Youth	  ParDcipaDon;	  
ü  SporDng	  legacy.	  
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SPORT	  TOURISM	  -‐	  STRATEGIC	  RELEVANCE	  

•  In 2008 the world’s travel and tourism generated approximately US$5,890 billion of 
economic activity. With the contribution of travel & tourism to Gross Domestic 
Product (GDP) expected to rise from 9.9% in 2008 to 10.5% by 2018, the next 
decade will see tourism revenues exceeding US$10,000 billion. 

•  Sport tourism is at the heart of this growth and as the fastest growing sector in the 
global travel and tourism industry, accounted in 2008 for an astonishing US$600 
billion or +10% of the international tourism market. 

•  Driving the growth of sport tourism has been increased global interest in sporting 
events on the back of the massive expansion in satellite and digital TV coverage 
over the last 10 years.  

•  Economies of cities, regions and even countries around the world are increasingly 
reliant on the visiting golfer and skier or the travelling football, rugby or cricket 
supporter.   

•  In some countries sport can account for as much as 25% of all tourism receipts 
•  Sport tourism is now a tool to make and achieve many things - to generate 

significant revenues, create thousands of new jobs, regenerate urban infrastructure, 
and to develop or reappraise entire destinations. 
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UNITING THE BUSINESS OF FOOTBALL IN AFRICA 
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ECONOMIC IMPACT MODELLING TECHNIQUES 

•  Recent advances in economic forecasting and modeling techniques do not only 
consider the direct benefits of an intervention or economic injection, but also the 
broader influences on the local and regional economy.  

•  Specifically, the economic impacts of expenditure are composed of Direct, Indirect 
and Induced effects.   

•  The economic impacts, in this regard , are defined as effects on the levels of 
economic activity in the given area, as well as benefits to the local economy e.g. 
generation of additional jobs, business sales, improvements in the quality of life and 
disposable income. 

•  A  sophisticated input‐output model is used in this study to determine the economic 
impacts of events .  The tool represents a presentation of the National Accounts in a 
matrix format, incorporating various agents within the economy.  

•  This database contains information regarding the flow of resources that takes place 
between the different economic agents within an economy such as; business 
enterprises,  households, government, etc. usually during one calendar year.  

•  The database can thus be used for the evaluation of the economic impact of 
different economic decisions or economic development programmes.  



DATA GATHERING / RESEARCH INSTRUMENTS 

SURVEY 1: DELEGATES/ PARTICIPANTS SURVEY 
  
•  Information regarding the composition and spending of Delegates / Participants 

attending the 2014 Soccerex African Forum, Durban was collected during the 
event on the 4th & 5th of November, through the administration of a face to face 
intercept survey. 

•  The questionnaire employed was structured to determine both economic and 
social impacts as required by the Model.   

•  A total of 208 visitor parties agreed to participate in the study representing a 
significant sample of just over 40% of total delegates. 

•  While Respondents were selected at random, focus was placed on first 
obtaining data from as many of the Foreign Vistors as possible to ensure 
Economic spending data was as robust as possible.  [A sample represeting 140 
of the 197 Foreign delegates were captured] 

•  Additionally, more than 20% of both Domestic Vistors (South African’s from 
outside the region) and Local Respedents were also surveyed. 



DATA GATHERING / RESEARCH INSTRUMENTS 

SURVEY 2: RESIDENCE SURVEY 
  

•  In order to determine the social impacts of Events of this nature on consumers 
living within the Host City, and the influence it has on attitudes towards the 
Province and the event itself, research is regulalry conducted in the community. 

•  Time and budget constraints did not provide for a specific consumer survey for 
the 2014 Soccerex African Forum. 

•  BMi has however regularly conducted consumer research surveys for more than 
20 years on other similar Conferences, Exhibitions and Forums throughout the 
country, inclusive of the 2007-2009 SoccerEx, held in Gauteng.  

•  BMi’s extensive databases will therefore be drawn upon should any gaps in the 
research be required.  



QUESTIONNAIRES AND OTHER SURVEY INSTRUMENTS 

In addition to the aforementioned Visitors & Residents Questionnaire the following data 
gathering instruments were used to obtain the necessary information required as part of 
the research Data Inputs. 

  

QUESTIONNAIRES:   

Federation & Event Organisers questionnaires were utilised to determine the social and 
sport development impacts.    

 

FACTSHEETS: 

Factsheets were also completed by event organisers to determine the social and sport 
development impacts. Event organisers were further required to complete specific data 
sheets to determine the economic impact.  The information required was obtained from 
the financial data (OPEX/ CAPEX), directly from the budget provided by the event 
organising committee / Host City as well as where available the actual final spend figures 
from the event organisers/ events management team.  



LIMITATIONS	  &	  RECOMMENDATIONS	  FOR	  ADDITIONAL	  RESEARCH	  

•  Economic Modelling data used to forecast total demand impacts are based on a 
point in time - in this case data from the 2014 events.    

•  Socio-Economic assessments are now being considered on an annual basis as 
well.  

•  As with most similar studies, the financial inputs used are dependent on the 
budgets received and the accuracy of the actual spend figures compiled by the 
event organisers/ events management team. 

•  It is recommended that studies on programs of this nature be further supported 
every other year by qualitative research surveys to further uncover key insights 
which amongst others could include: 

–  Survey of employees and volunteers in terms of the programs offered, and 
results achieved amongst the participants as well as any recommendations 
for the future; 

–  Residence in the area to determine how the event impacted local community.  



SOCCEREX AFRICAN FORUM – DURBAN  
MEDIA COVERAGE RESULTS 
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SOCCEREX AFRICAN FORUM MEDIA COVERAGE - 2013 

•  Television: Between October 1st and 4th, The Soccerex African Forum appeared on 
SuperSport, ENCA and E-TV for a total of 23 television appearances, and a 
combined value of R853,350.  

•  SuperSport’s review programme of the event, which first aired on October 25th, 
attracted an audience of 446,450 and provided a value of R218,400.  

•  Radio included 73 clips through 22 radio stations including Ukhozi FM, Lotus FM, 
Channel Africa and Kaya FM, with a total value of R1,477,305.  

•  Print: Between September 27th and October 10th, The African Forum appeared in 62 
articles in print in 28 printed publications including the Mercury, the Post, Sowetan, 
the Star, the Herald, Kick Off, Sports24 and IOL News, with a total value of 
R2,313,531. 

•  Online: The event also appeared in 88 online articles from September 27th to 
October 10th, from across 8 countries, notably on the above-mentioned media along 
with Times Live, AllAfrica.com, CAF Online, Goal.com, Citizen, SABC News, The 
Witness, Cape Times and the Sunday Tribune, for an overall value of R885,146.  

[Source M-Sports Marketing & Communications] 
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2013 SOCCEREX AFRICAN FORUM DURBAN – AVE VALUE 

MEDIUM 2013 (AVE) 

Television  R1,071,750 

Radio  R1,477,305 

Print  R2,313,531 

Online R  885,146 

TOTAL  R 5,747,732 
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Soccerex African Forum Media Coverage 
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SOCCEREX AFRICAN FORUM MEDIA COVERAGE - 2014 

•  The 2014 Soccerex African Forum was conducted over a two day period at the 
Moses Mabhida Stadium in Durban, KwaZulu-Natal on 5 and 6 November 2014 

•  The Soccerex African Forum officially launched on 27 October 2014 with an official 
press release from Soccerex.  

•  This was followed by an extensive series of radio interviews across all local and 
national radio stations. 

•  The campaign was covered extensively across all media platforms. 
•  Interviews were organised on SABC Sports Live, ENCA, Ukhozi FM and many 

leading media houses across the country. 

•  Additionally profile gained by hosting the event through national and international 
media will be significant.  

•  International coverage was received but due to the difficulty of monitoring broadcasts 
globally this figure cannot be accurately ascertained at this time.  

•  As part of the Host City agreement, the Province and Municipality also receive a 
global partnership package valued at R4.2m.  



SOCCEREX AFRICAN FORUM MEDIA COVERAGE - 2014 

•  Television: Local coverage was generated from all leading TV stations in the country 
such as, Supersport, ENCA and ANN 7.  Stations were attracted by Aaron Mokoena 
and Dr. Danny Jordaan.  

•  In addition to on-site TV interviews, the campaign was extended to sport shows such 
as Sports Live which increased the overall TV exposure.  The Soccerex African 
Forum generated R285,133 (AVE) 

•  Radio: Event was predominantly covered on radio stations within KwaZulu-Natal.  
Leading stations such as Ukhozi FM, Radio 2000 and Kaya FM gave the event an 
even wider reach through live and scheduled radio interviews, which amounted to a 
total of R1,369,130 amount of AVE for the campaign. 

•  Print: A number of articles were also well received by the print media. The Liverpool 
Academy announcement increased the exposure of the campaign. Overall print 
media generated R494 370  amount of AVE for the campaign. 

•  Online: KickOff.com, the leading online media house in the country were on-site both 
days and not surprisingly were the main contributor to the online presence.  Online 
media generated R168 237 amount of AVE for the Soccerex African Forum.  

[Source M-Sports Marketing & Communications] 



PHOTO GALLERY  
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2014 SOCCEREX AFRICAN FORUM–  [AVE & PR VALUES] 

MEDIUM 2014 - AVE 2014  -  PR VALUE 

Television  R1,213,367 R6,066,835	  

Radio  R1,433,886 R4,301,658	  

Print  R 494,368 R1,483,104	  

Online R 168,237 R504,711	  

TOTAL  R3,309,858 R12,356,308 

R0 
R1,000,000 
R2,000,000 
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2014 Soccerex African Forum - Durban Media Coverage  

AVE PR 



2014 SOCCEREX AFRICAN FORUM 
SOCIO-ECONOMIC &  
SPORTING IMPACTS 



SURVEY RESULTS – LOCALS vs. DOMESTIC vs. FOREIGN  

QUESTIONNAIRE	  
Number	  /	  Date	  	  	  

IS	  THE	  EVENT	  YOUR	  PRIMARY	  REASON	  
FOR	  VISITING	  THE	  AREA	  

	  GEOGRAPHIC	  PROFILE	  OF	  RESPONDENTS	  	  

208	  Interviews	  /	  	  
4	  -‐	  5	  November	  2014	  

Yes	   No	   Local	  Resident	   Foreigner	  
DomesDc	  

(Outside	  Area)	  
Local	  

208	  TOTAL	  INTERVIEWS	  	   83%	   2%	   15%	   67%	   18%	   15%	  

TABLE 1.2: PLACE OF RESIDENCE – ALL DELEGATES (515) 
WHICH ONE IS APPLICABLE TO YOU 

1. Local resident 
living in the 
immediate area 

2. Domestic visitor 
living elsewhere in 
SA and visiting area 
for the day 

3. Domestic visitor living 
elsewhere in SA and 
staying overnight in 
area 

4. A foreign visitor 
visiting area for 
the day 

5. A foreign visitor 
staying overnight 
in area 

30% 1% 31% 3% 35% 

TABLE 1.1: RESPONDENTS PROFILE  

•  Overall 38% of those attending the conference in 2014 were international visitors. 

•  Adding the 32% who claimed to be Domestic visitors living elsewhere in South Africa, this 
boosted the numbers from outside of the region to approximately 70% of all delegates. 



3 YEAR COMPARATIVE SUMMARY OF PARTICIPANTS  

TABLE 1.3: SUMMARY OF DELEGATES & EXHIBITORS 

CONFERENCE / EVENT 
PARTICIPANTS SOCCEREX 2012 SOCCEREX 2013 SOCCEREX 2014 

NUMBER OF DELEGATES 524 544 515 

NUMBER OF EXHIBITORS 18 17 19 

•  Both the number of Delegates and the Number of Exhibitors have remained 
farely steady over the past three years, indicating that the event has retained its 
initial demand since year 1. 

•  Based on above, one could expect ongoing annual support for this event.  



PARTICPANTS LENGTH OF STAY IN IMMEDIATE AREA 

TABLE 1.4.1: DURATION OF STAY - FOREIGN VISITORS 

•  As illustrated, of the above visitors interviewed, more than 50% stayed at 
least three of more nights in the area.  

•  Almost 60% of Foreign vistors spent 4 nights of more in the Province 

Day Visitor 1 Night 2 Nights 3 Nights 4 Nights  + 4 Nights Total Foreign 

5 2 11 26 53 43 140 

3.6% 1.4% 7.9% 18.6% 37.9% 30.7% 100% 

TABLE 1.4.2: DURATION OF STAY  - DOMESTIC VISITORS (OUTSIDE AREA) 

Day Visitor 1 Night 2 Nights 3 Nights 4 Nights  + 4 Nights Total Foreign 

1 6 10 13 4 2 36 

2.8% 16.7% 27.8% 36.1% 11.1% 5.6% 100% 



TABLE 1.4.3 – TOTAL NUMBER OF BED NIGHTS  

PARTICIPANTS	  ACCOMMODATION	  –	  BED	  NIGHTS	  

FOREIGN 
VISITORS 

DOMESTIC 
VISITORS  

LOCAL 
PARTICIPANTS 

TOTAL 
 (515 PARTICIPANTS) 

Average Bed Nights of 
Respondents   4.1 2.5 0.25 n/a 

Total Bed Nights 808 413 38 1258 

•  While accomodation is generally not necessary for Locals, there is always 
some bookings that are required for support staff and other dignItaries.  



BREAKDOWN OF EXPENDITURES BY RESPONDENTS  

TABLE 1.5.1 – REPORTED SPEND BY RESPONDENTS [FOREIGN VISTORS]  
FOREIGN  ACCOMMODATION TRAVEL LEISURE TOTAL 

140 Interviewed R609,943 R224,552 R442,612 R1,277,107 

Spend per person R4,357 R1,604 R3,162 R9,122 

% Spend 48% 18% 35% 100% 

TABLE 1.5.2 – REPORTED SPEND BY RESPONDENTS [DOMESTIC VISTORS]  

DOMESTIC ACCOMMODATION TRAVEL LEISURE TOTAL 

36 Interviewed R55,050 R47,550 R35,800 R138,400 

Spend per Person R1,529 R1,321 R994 R3,844 

% Spend 40% 34% 26% 100% 

TABLE 1.5.3 –REPORTED SPEND BY RESPONDENTS [LOCAL PARTICIPANTS]  

LOCAL ACCOMMODATION TRAVEL LEISURE TOTAL 

32 Interviewed  R4,000 R2,141 R7,359 R13,500 

Spend per Person  R125 R67 R230 R422 

% Spend 30% 16% 55%  100% 



TOTAL EXPENDITURES BY PARTICIPANTS  

•  Overall approximately 45% of the total spend by the 515 delegates went to 
accommodation, with Leisure / Entertainment/ Shopping next at 33% and the 
balance (22%) going to Transport / Travel expenses.   

TABLE 1.6: BREAKDOWN OF SPEND BY CATEGORY OF DELEGATE 

PARTICIPANT DELEGATES (#) ACCOMMODATION TRAVEL / 
TRANSPORT 

LEISURE / 
ENTERTAINMENT TOTAL (R Value) 

FOREIGN 197 R85,8277 R315,977 R622,818 R1,797,072 

DOMESTIC 165 R252,313 R217,938 R164,083 R634,333 

LOCAL 153 R19,125  R1,0237 R35,185 R64,547 

TOTAL ALL 515 R1,129,714 R544,151 R822,087 R2,495,952 



% BREAKDOWN  – PARTICIPANT EXPENDITURES  

48% 
18% 

35% 

Expenditures by Foreign Visitors [%]  

Accom Travel Leisure 
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26% 

Expenditures by Domestic Visitors [%]  

Accom Travel Leisure 

30% 

16% 55% 

Expenditures by Local Participants  [%]  

Accom Travel Leisure 



OPERATIONS / CAPITAL EXPENDITURES 

•  The organizing committee together with its partners invested significantly in 
producing a high-calibre event.   

•  Highlights for 2014 include: 

–  Soccerex VIP Gala Dinner featuring a host of high profile dignitaries; 

–  Social Networking events; 

–  Conference featuring big name speakers such as SAFA President Dr 
Danny Jordaan, SAFA Development Agency CEO Robin Petersen, 
former Bafana star Aaron Mokoena; and  

–  Senior Represenataives from Football major governing bodies, including 
FIFA, CAF, SAFA, and numerous Afrcian FA’s. 

•  Estimates of all operational costs inclusive of the PR campaign and media in 
reporting on the event were also included in the operational expenditures. 



PHOTO GALLERY  -  2014 SOCCEREX DURBAN  



OPERATIONS / CAPITAL EXPENDITURES (cont.) 

•  Overall the main hosting operational budget items included: 

–  Fee’s payable to SoccerEx for hosting rights and the additional basket of 
Event Rights; 

–  Salaries, Administrative costs and professional fees; 

–  Promotional & Advertsing costs. 

–  Rental & staging fees; and  

–  Accommodation, Travel & Hospitality. 

•  Other than the operational expenditures, no other capital expenditures were 
provided for in the budget for 2014, and therefore are also not accounted for the 
previous two years. 

•  Traditional income generating items which are usually associated with hosting a 
“sporting event” or conference such as; ticket sales/ delegate fees/ Exhibition 
space, and sponsorship were however included where applicable.  

•  Leakages were noted in this regard as some of the corresponding revenues 
accrue directly to Soccerex, a foreign based company, rather than staying within 
the region or country. 

 
 



MACRO-ECONOMIC IMPACT ASSESSMENT 2014  

•  The combined spending of the more than 500 delegates / participants to the 
region, plus the revenues and expenditures of the organizing committee and 
Host City as a result of hosting the 2014 Soccerex totalled R12.8  million, and 
generating an estimated R41.8 million in economic activity.  

•  The total net impact to GDP generated by the event in 2014 alone was R17.4 
million. 

TABLE 1.7: ECONOMIC IMPACT SUMMARY RESULTS [2014] 
 

MACRO-ECONOMIC IMPACT ASSESSMENT [R  MILLIONS] 
CAPITAL EXPENDITURE (CAPEX) 

Economic Impact Direct Indirect Induced Total 

Production  R   0.00   R       0.00   R       0.00   R       0.00  

GDP  R  0.00   R       0.00   R       0.00   R       0.00  

Jobs                       -               -                 -                  0 
OPERATIONAL EXPENDITURE (OPEX) 

Economic Impact Direct Indirect Induced Total 

Production R 12.77 R 11.74 R 17.27 R 41.78 

GDP R 4.46 R 5.33 R 7.64 R 17.43 
Jobs  4   26   42   72  



OTHER CONSIDERATIONS / FUTURE LEARNINGS 

•  Soccerex is primarily a business to business conference rather than a more 
traditional Sporting Event.   

•  It therefore brings a host of opportunities through attracting indirect benefits 
such as supporting trade & investment opportunities, as well as supporting 
community and social programmes.   

•  As such for future type events, more effort needs to be put into the actual 
tracking of Business transactions concluded as a result of hosting the event.   

•  This exercise could for example even be limited to local SMMEs who had the 
opportunity to participate as Exhibitors. 

•  As a result of the above limitations, any information received in this regard 
for the purposes of this study were either unsubstantiated or far too generic 
to be modelled for in the overall economic impact calculations.   

•  While this can serve to underestimate the actual total benefits derived to 
KZN, it must also be realised that some of the B2B deals may have equally 
resulted in negative outflows -  (i.e.: where an International business wins a 
contract for supplying goods or services in South Africa).  



SOCIAL IMPACT – BACKGROUND TO ANALYSIS 

•  The majority of social impacts are not quantifiable in terms of monetary terms.  
Social impacts are often subjective, as perceived by person’s e.g. local 
residents.  Other social impacts can be objectively measured.  

•  The International Association for Impact Assessment (2003) state that a Social 
Impact Assessment includes the processes of analysing, monitoring and 
managing the intended and unintended social consequences, both positive 
and negative, of planned interventions and any social change.   

•  Social impact can be measured in terms of the following criteria: 

o  Type of impact:  adverse or beneficial 

o  Extent of impact:  reach of impact geographically 

o  Duration of impact:  occurrence and timeframe of impact 

o  Intensity of impact:  is the impact high, moderate or low? 

o  Probability of impact:  is it likely that the impact may occur? 



POSITIVE & NEGATIVE SOCIAL IMPACTS 

Types of perceived positive social impacts of sport events or tourism, as identified in 
the various literature reviews conducted in the building of the model include:  

•  National pride 
•  Legacy building 
•  Increased interest and participation in sport 
•  Raised international profile of a country 
•  Raised perception regarding a town, city or area. 

  
The similarly perceived negative social impacts of sport event or tourism, as identified 
in the literature review commonly include: 

•  Increased crime 
•  Increased pollution e.g. air, noise 
•  Increased production of waste 
•  Traffic congestion 
•  Locals having to pay higher prices for goods and services 
•  Disruption in to the daily lives of the local community 
•  Vandalism 
•  Environmental degradation  



SOCIAL & SPORTING VALUE INDEX MEASURES  

•  The following results for the Social and Sporting Impact Measures were 
gathered through the (face to face) Survey with Delegates / Participants and 
Federations / stakeholders and where required, were further supplemented 
through BMi’s extensive research database in this field. 

TABLE 5.2: SOCIAL & SPORTING INDEX VALUE MEASURES  

INDEX VALUE INTERPRETATION 

Between 0 and 1 Favourable 

Between 1 and 2 Moderately favourable 

Between 2 and 3 Very Favourable 

3 Extremely favourable 

Between 0 and ‐1 Unfavourable 

Between -1 and  ‐2 Moderately unfavourable 

Between -2 and ‐3 Very Unfavourable 

‐3 Extremely unfavourable 



SOCIAL IMPACT ASSESSMENT  

SOCIAL IMPACT ASSESSMENT 

SOCIAL INPUT Score SOCIAL INPUT Score SOCIAL INPUT Score 

National Pride 1.50 Destination Awareness 1.67 Disrupt Daily Lives           1.57  

Community Pride 2.00 Destination Experience 2.00 Increase Crime           2.00  

Public Policy Issues 3.00 Special Needs -1.00 Specific Violence           2.50  

Quality of Life 1.33 Women Empowerment 1.00 Greening          -2.00  

Entertainment 
Opportunities 1.50 Youth Empowerment -1.00 Risk Management           3.00  

Social Upliftment 2.00 HDSA Empowerment - Pollution           0.67 

Infrastructure 
Improvement -3.00 Social Cohesion 1.00 

Environmental 
degradation           1.00  

Regeneration 0.60 Social Inclusion - Price Increase           - 

Profile of RSA 2.00 Disabled Access 1.00 No Negative Soc. Inputs           1.67 

Profile of City 2.67 
Attitude- Public 
Experience 1.00 No Negative Env. Inputs           1.50  



SOCIAL IMPACT ASSESSMENT  

COMMENTS  

•  The event scored well in terms of its ability to Profile the City of Durban as well as the 
region and country as a whole.   

•  Amongst foreigners this translated into high scores for not only destination 
awareness but the destination experience as well. (There were some negative 
mentions on service delivery noted, but by far in the minority).  

•  Amongst locals this translated into increased National pride from successfully hosting 
such an International event. 

•  While it is noted that opportunities were created for both Women and Youth to 
participate / work at the event, in terms of empowerment the event fell short on 
providing any skill development programs. 

•  Unlike many other competition based sport events, the hosting of Soccerex had no 
real negative impact in terms of crime, traffic, pollution or environmental degradation.. 

•  Similarly we are not aware of any public policy issues which were flagged or any 
negative social environmental concerns which arose due to the hosting of the event. 

•  There were however no specific greening initiatives which resulted from this event. 

 



REPUTATIONAL	  BENEFITS	  	  

The conference significantly helps to strengthen Durban’s reputation as a 
destination to host major conferences and sporting events. It is likely this 
reputation will impact on the view customers have of sports business located in 
Durban, as well as positively impacting on Durban’s reputation to bid for and 
deliver events beyond football and sport, as the following figures from the previous 
years event demonstrate:  

•  99% of delegates were satisfied with their participation in the 2013 event;   

•  93% felt the event was well organised;  

•  90% felt that the speakers were of a high quality;  

•  84% of delegates thought that it was the best event in the African Football 
calendar.  



SPORTING IMPACT ASSESSMENT  

SPORT IMPACT ASSESSMENT 
VARIABLE  Score VARIABLE  Score 
Ranking of Event Importance 2.00 Increased Interest 0.86 

Awareness of Sport 2.50 Increased Exposure 0.33 

Bidding Success 3.00 Sport Development Opportunities 1.00 

Confidence in Hosting Ability 2.25 Long Term Facilities -1.33 

Successfully Hosted 2.25 Negative Media Coverage 3.00 

International Recognition 1.25 Dope Testing n/a 

Participant Calibre -0.33 Injuries n/a 

Increased sponsorships -1.00 



SPORTING IMPACT ASSESSMENT  

COMMENTS 

•  Amongst the Sporting fraternity, Soccerex is clearly recognised as the pre-
eminent global football focused exhibition in the world.   

•  As such awareness of South Africa’s role in hosting the event as well the 
International confidence / reputation gained in the regions hosting abilities 
should serve the region as well as the Federation (code of Football) in South 
Africa well for future bidding success. 

•  The positive media coverage of the event clearly helped in this regard. 

•  Boosting of the talent pool in local coaching was achieved through securing the 
EPL’s ‘Premier Skills’ showcase which involved a Premier League 
representative coach educating 25 local coaches in some of the latest 
coaching and training techniques, and how to best pass those methods 
throughout the coaching structure in the region.	  



SPORTING IMPACT ASSESSMENT  

COMMENTS 

•  In terms of other sporting and/ or player development benefits, as the event is a 
conference / exhibition rather then an actual sporting competition, the 
opportunities are usually somewhat limited in this regard. 

•  However, issues such as doping, injuries and the creation of long-term facilities 
while not directly associated with an event of this nature, were debated at length 
throughout the conference program. 

•  Additionally, other offshoot programs such as the Hoy Park Academy and KZN 
International Training Centre & Provincial Football Academy have been 
supported through this initiative.  

•  The  KZN / “Durban U19  International Football Tournament” will also fall outside 
of the scope of the current Soccerex socio-economic impact modelling. 

•  It is recommended that they be assessed independently.   



SPORT EVENT PERFORMANCE INDEX - 2014 

•  Therefore, based on the above Performance Index, The Soccerex African Forum 
2014 is considered to have been a Moderately Favourable Event, with potential 
to score even higher through the addition of direct Capital Expenditure and or 
other Development Initiatives / projects. 
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FINAL ANALYSIS 

•  The operational expenditures from Hosting the 2014 Soccerex African Forum, 
contributed a total of R41.8 million to the economy.  

•  Based on conservative estimates, it can therefore be estimated that over the 
three years of the contract, Durban would therefore be expected to have 
generated in excess of R122 million in total economic impact  (An ROI of 
more than 7:1) 

•  The event contributed R52.3 million to GDP between 2012-2014. (R17.4 m in 
2014) 

•  There were however no Impact recorded which were derived from Capital 
Expenditures from this event. 

•  The Soccerex African Forum  Durban is further projected to have created a 
total of 215 jobs over this period: 

–  11 directly as a result of OPEX on this event; 

–   a further 79 indierctly related jobs; and 

–   the balance of 125 through induced impacts. 



CHANGE IN FINAL DEMAND	  

•  In the final analysis, the Soccerex African Forum hosted in Durban between 
2012-2014 has realised a total impact on the economy of R3.46 for each R1.00 
change in final demand.  

•  This implies that for each rand invested in the event, and additional R2.46 worth 
of economic output/production has, mainly been created in Durban. This 
includes all the support provided by suppliers of goods and services to the event 
as well as expenditure by delegates and personal expenditure by employees of 
the event.  

•  The performance of the event compares well with other sectors in the economy 
where a similar change in final demand will have a multiplier effect of R2.33 
(communications sector), R1.59 (real estate), R2.32 (agriculture), and R1.00 for 
direct investment. 



POSITIONING AS A GLOBAL HOST CITY 

•  The City’s reputation as an Event / Conference destination continues to rise.  

•  Durban has an enviable track record of delivering incredible events, including 
SA Tourism Indaba the World Climate Summit and of course the 2010 FIFA 
World Cup, to mention but a few. 

•  The combination of the academic and industrial base, the new Durban King 
Shaka Airport providing global accessibility – especially through new routes via 
Dubai – excellent hotel infrastructure and world class conference facilities such 
as the multi award winning ICC and DEC, has helped the City Secure major 
conferences and events.  

•  A sustained strategy in business tourism has helped Durban to attract high 
profile events in addition to high volume events, further strengthening its 
position as an internationally renowned event & conference destination.  

•  Ongoing annual Events of this nature will continue to help showcase the city’s 
readiness and add to the CV when bidding for future major events such as the 
Commonwealth Games & Olympics.  



THANK YOU 

sponsorvalue@mweb.co.za	  
21	  JANUARY	  2015	  

	  


